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Transforming Visibility
Through Answer Engine
Optimization (AEO) for
ITEN Industries

' ITEN INDUSTRIES
Imagineering With Plastios

ITEN Industries is a 100-year-old
manufacturer with a strong legacy but an
underperforming digital presence. Despite
having a website for over 20 years, ITEN was
almost invisible in search results and
entirely absent from Al-driven discovery.
This created a disconnect between their
established reputation in the market and
their online visibility.
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CHALLENGES OPPORTUNITY

Leverage heritage with relevance: Translate
ITEN's century-long expertise into authoritative,
findable content.

Low search visibility: ITEN's website ranked
on pages 3-5 for relevant keywords.

Absence in _AI results: The company d%d Optimize for multiple search environments:
not appear in Al Overviews or generative Improve visibility across traditional Google
search outputs. SERPs, Local Pack, and emerging

Al-driven results.

No presence in Local Pack: ITEN was
missing from Google’s valuable local
visibility section.

Close competitive gaps: Build stronger digital
positioning to match and exceed competitors.

were more visible online, even when their Al-generated overviews where buyers
market presence was less established. increasingly turn for answers.

Sustain long-term visibility: Establish a modern
SEO foundation capable of adapting to continued
changes in search and Al

Risk of digital invisibility: As buyer behavior
shifts to Al and search-first discovery, ITEN
risked being overlooked by new prospects.
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Competitive disadvantage: Competitors Shape Al discovery: Ensure ITEN is included in



ACTION

50 Marketing developed a comprehensive program, >
executed over six months, to elevate ITEN's visibility. : Y &
The process included: LT

volumes. Stamping requires a higher initial investment in complex dies but becomes
more economical for large production runs, @
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1 Competitor Research: Analyzing direct and _ Smerean P e s kst B
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indirect competitors’ online positioning. g
2 Product & Service Research: Identifying the ansas City Cincinnatis
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3 Keyword Research: Finding opportunities
across traditional and AI-driven
search environments.

4 Al Search Testing: Reviewing how ITEN
and competitors appeared—or failed to
appear—across Al tools. i

American Punch Company

5 Subject Matter Expert Interviews: Capturing
ITEN'’s authentic voice and expertise.

6 Content Recommendations: Mapping new
opportunities to strengthen relevance
and authority.

SOLUTIONS THE OUTCOME

The insights revealed significant gaps and untapped The campaign transformed ITEN from an online

potential in ITEN's online presence. 50 Marketing unknown to an industry leader in digital visibility. By

executed a content-driven strategy designed to: optimizing for SEQ, AEO, and GEO, ITEN achieved results
that directly positioned them above major competitors.

® Develop targeted content aligned with buyer intent.
Key outcomes included:

® Optimize pages for both Google SERP performance
and Al inclusion. #1 Organic Rankings: Secured top positions for

critical terms such as G-10 laminate manufacturers
Strengthen ITEN's authority by leveraging subject and precision punched parts.
matter expertise.

Al Overview & Knowledge Panel Presence: Earned

Ensure consistent visibility across traditional SEO, mentions in Google’s Al Overviews and appeared
GEO, and AEO. in multiple Knowledge Panels — previously

absent entirely.

Competitive Wins: Outperformed Xometry in organic
results, a significant achievement for an independent
manufacturer against a national leader.

REMARKABLE
ACHIEVEMENT
Expanded Visibility: Achieved top-tier rankings in

ITEN now competes head-to-head with industry image search, map results, and buyer simulation
giants and consistently wins digital visibility Al'modes.

battles. Their strong search presence ensures
they are discoverable across traditional and
Al-driven environments, securing long-term
competitive advantage.

Category Leadership: Dominated search visibility
across both G-10 laminates and precision punched
parts, strengthening ITEN'’s authority in multiple
market segments.



